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 “This has been a banner year for 
the PWNA and this year’s convention 
is shaping up to be just as extraordi-
nary,” explains Daryl Mirza, chair of 
the PWNA Convention Committee 
and owner of Facilitec-USA. “Through-
out 2010, the PWNA held a series of 
extremely successful roundtable dis-
cussions. This extra exposure resulted 
in our membership doubling, and we 
expect to see many new faces at this 
year’s convention.”
 Michael Palubiak, of Perfect Power 
Wash, Akron, OH, will attest to the 
benefit of attending this annual gather-
ing. “We went last year for the very first 
time … and the entire event exceeded 
our expectations,” explains Palubiak. 
“It was a real eye-opener for my partner 
and I to see just how far some people 
have taken their power washing com-
panies. To be able to speak with these 
individuals was awesome. We imme-
diately went home, restructured our 
company, and can report that we are 
well on our way to doubling our busi-
ness in 2010—largely due to what we 

learned at the PWNA convention. It 
was a great investment of time and 
resources. I only wish I had started 
going to the conventions sooner.”

Educational and Networking 
Opportunities
 The event kicks off on Thursday 
afternoon with four pre-conference 
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Thursday 10/21/10  Pre-convention 3.5-hour intensive training seminar—additional fee

 1:00-4:30 P.M. Pre-Conference #1 Pre-Conference #2 Pre-Conference #3 Pre-Conference #4

  Machines and Pumps: Kitchen Exhaust  Power Washing for Wood Restoration: This
  How to rebuild and repair  Cleaning: Taking your Newbies: How to class is a great introduc-
  machine engines, pumps,  business to the next start, make money, tion to this profitable
  and burners. General  level. All the questions and avoid costly residential segment.
  Pump, Briggs & Stratton  answered and Kitchen mistakes by Robert Learn the proper tools
  (engine rebuild), engine   Exhaust Cleaning and Mike Hinderliter and techniques to clean
  repair, and under- Grease Group of Ex-  and preserve exterior
  standing engineering perts by Daryl Mirza  wood structures
  by Larry Hinckley   by Steve James

Friday 10/22/10 Beginner Track  Advanced Track

 7:00–9:00 A.M.  Continental Breakfast  

 8:00–8:30 A.M.  Welcomes and Intros—Joseph Walters—Master of Ceremonies  

 8:30–9:00 A.M.  Convention Kick-Off—Mike Hilborn   

 9:00–9:15 A.M.  Break  

 9:15–10:30 A.M. Power Washing 101  Social Media: Facebook,
  Part I—Pete Marentay  Twitter, LinkedIn, YouTube,
  and Henry Bockman   and Merchant Circle—
    Frank Kortyka of Studio Tidal

 10:30–10:45 A.M.  Break  

 10:45–12:15 P.M. Power Washing 101  Search Engine Optimization—
  Part II—Pete Marentay  Frank Kortyka of Studio Tidal
  and Henry Bockman

 12:15–1:30 P.M.  Lunch with Vendors—Sponsored by Armstrong Clark—CONVENTION SPONSOR

 1:30–2:45 P.M.  Trade Show Floor

 2:45–3:00 P.M.  Break 

 3:00–4:00 P.M.  Outdoor Demonstrations by Vendors and Best Rig Contest  

 4:00–5:00 P.M.  Keynote Speaker—Steve Stephens

 Begins 6:30 A.M.  Cocktail Reception—sponsored by Facilitec and Scotts Pressure Washing

Saturday 10/23/10 Beginner Track  Advanced Track

 7:00–9:00 A.M. Continental Breakfast Exhibit Hall Open  Judging of Best Website
    & Advertising 

 9:00–9:15 A.M.  Break  

 9:15–10:45 A.M. Truck/Fleet Washing—  Advanced Marketing—
  Mike Hinderliter  Mike Hilborn

 10:45–11:00 A.M.  Break  

 11:00–12:15 P.M. Rail Car Cleaning—  Complying with Environmental 
  Paul Horsley  Regulations—Robert and
    Mike Hinderliter

 12:15–1:15 P.M.  Snack and Chat Roundtable—$15.00/person  

 1:30–2:45 P.M. Flat Work—James  Taking Your Business
  Gordon and John Foley  into the Millions

 2:45–3:00 P.M.  Break  

 3:00–4:15 P.M.  General Membership Meeting and Awards Presentation—
   Best Website, Best Advertising, and Best Rig

PWNA’s 2010 FALL TECHNICAL 
CONVENTION AND TRADE SHOW 

SCHEDULE OF EVENTS
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‘bootcamps’ that run simultaneously 
from 1:00 P.M.–4:30 P.M. Topics being 
covered include: machines and pumps, 
kitchen exhaust cleaning, wood restora-
tion, and power washing for newbies.
 There are two sets of educational 
sessions planned for Friday and 
Saturday: a Beginner Track and an 
Advanced Track. All classes are taught 
by power washing professionals  
with a specific area of expertise. (See 
schedule of events on page 8 for a 
complete list of topics.)
 With all this classroom learning, 
there are still plenty of opportunities 
for networking. Meals, nutrition 
breaks, a cocktail reception, the asso-
ciation’s annual general meeting, and 
industry award presentations are 
always a highlight.
 Larry Zook, Grime Buster Power 
Washing, Kalona, IA, also attended 
his first PWNA Convention in 2009. 
“The convention was extremely help-
ful,” recalls Zook. “In addition to learn-
ing valuable tips and techniques on 
using equipment and different meth-
ods of cleaning, it opened up ideas of 
how we could grow our business by 
exploring the commercial side of 
power washing and contract cleaning.”
 “As an added bonus, there will also 
be a panel discussion with our ‘Million 
Dollar Club’ members,” adds Dan 
Galvin, PWNA president and owner 
of Massachusetts-based East Coast 
Power Washing. “These individuals 
have all taken their power washing 
companies to the next level, having 
achieved $1 million or more in annual 
sales. This panel discussion is an 
extraordinary opportunity for all  
delegates to learn as our ‘Million-
Dollar Club’ members share frank  
and honest advice on how they ad-
vanced their businesses.”
Products and Equipment 
Demos and Displays
 There will also be about 20 power 
washing industry distributors and 
vendors displaying their wares at the 
trade show and providing outdoor 
demonstrations on Friday afternoon. 
The trade show is an integral part of 
the event, says Mirza. It provides  

delegates with opportunity to meet 
sales representatives face-to-face and 
view equipment and supplies that they 
might normally only see on a website 
or in a catalogue.
 Recipient of last year’s Most 
Valuable Vendor Award, representa-
tives of EDI Distributors, Inc. look 
forward to this event every year.
 “We have been attending the 
PWNA conventions for about eight 
years and have watched it become more 
sophisticated with each successive 

year … it just keeps getting better!” 
exclaims EDI representative, Skip 
Markowitz. “We feel that this event 
is by far the best trade show for us 
because it targets our exact market 
niche. Everyone that attends is  
interested in our products, and it 
gives us the chance to cultivate rela-
tionships with both existing and 
potential customers.
 “It is really interesting for me to 
observe the ‘no holds barred’ infor-
mation sharing that goes on during 
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formal seminars and casual net-
working at the PWNA convention,” 
continues Markowitz. “There is no 
protectiveness of trade secrets, 
despite the fact that you have dozens 
of direct competitors in the same 
room. There is just genuine camara-
derie and the focus is on learning, 
professionalism, and advancing the 
industry as a whole.”
 Blaine Krugerud, Bioclean System 
and Supply, Mounds View, MN, 
agrees, adding that the date for  
next year’s event is always marked  
on their calendar the minute it is 
announced!
 “While there are a number of regu-
lars who never miss PWNA’s conven-
tion, there are also always many new 
people,” reports Krugerud. “This pro-
vides us with an opportunity to show-
case and demonstrate our products  
to an entirely new customer base. 
Without a doubt, the trade show is 
always profitable for us and it provides 
us with excellent exposure to our  
target audience.”

Inspirational Keynote Speaker
 A major highlight this year is  
Friday afternoon’s keynote speaker: 
Steve Stephens.
 As the owner and founder of 
HydroTech Pressure Cleaning Tech-
nologies, Inc., the HydroTech Training 
Facility for pressure cleaning contrac-
tors, and Steve Stephens Consulting, 
this man’s list of professional accom-
plishments is remarkable. He contrib-
utes this success to his ongoing  
commitment to excellence, research, 
and development, and the desire to help 
others succeed. Having worked in this 
industry since 1980, he takes a per-
sonal interest in the growth and repu-
tation of power washing professionals. 
 Steve is nationally recognized as 
one of the top experts in the power 
washing industry. He wrote the book, 
Marketing Magic, is a contributing 
writer and consultant for Cleaner Times 
Magazine, and contributing author to 
the Power Washer’s Guidebook. 
 Among other commitments, Steve 
has served on the board of directors 

for PWNA, as chairman of the 
Technical Support Network, and was 
the keynote speaker at the Technical 
Convention in 2001. 
 What is even more extraordinary 
than Steve’s list of professional  
undertakings, however, is how he  
has overcome an unimaginable  
personal challenge. In December 
2008, Steve was left partially para-
lyzed after a horrific car crash. He 
has endured months of intensive 
physical therapy and yet still 
approaches life with a positive  
can-do attitude.
 In between medical appointments 
and intensive rehabilitation phys-
iotherapy, Steve continues a rigor-
ous schedule of public speaking 
engagements. “We are honoured 
that he has made the commitment 
to attend PWNA’s fall convention 
to share his inspirational spirit with 
us,” says Mirza.
 For more information, check www.
thepwna.org or call the PWNA at 800-
393-7962. CT
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